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The place where social media teams come together. We make planning,
reviewing, and publishing content simple so teams can move faster
and focus on creating work they're proud of.
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Planning made simple Smooth
collaboration

Plan and organize with a drag-and-drop calendar, preview content with real-size

mockups, filter with custom views, and keep everything tidy in the Media Library
)

S Marketing Manager

LP is live, we're on time

Content creation
at scale
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= Custom view

Get the overall view, detailed

metrics for each content piece

©
and easily generate PDF reports
14 15 16 to showcase results
EH) Press Release B e
{
Jusco Brand welcomes a new...
@ > May 23
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Approvals in a Easy community
flash, always management

Approve content on the go, with custom flows and flexible scheduling See all comments in one inbox, stay organized, and focus

on what matters with sentiment analysis

) Engagement ~ Comments € Open @ Later 3  Done 1

Multi-level
® Negative 8 (@ Questions 3 @ Positive @

3,856 Followers

May 27 May 1 May 5 May 9 June 13 June T

Scheduling you
can trust

Post to Facebook, LinkedIn,

X, Instagram, YouTube,

Google My Business,

Pinterest, TikTok & Threads @ Schedule

<{ Publish now
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Logo

Main Logo

> planable

by SE Ranking

Media Kit Pack - Brand Book

Our logo is the face of Planable by SE Ranking.
The symbol is built from dynamic checkmarks,
a nod to collaboration, approvals, and getting

work done together,

Keep it as is, in its original colors and proportions,

so it always represents us clearly and consistently.
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planable ~ planable

by SE Ranking by SE Ranking

Primary Option

Use this version most of the time, as long
as the background gives the logo good

contrast and makes it easy 1o see.

¥ planable ¥ planable

by SE Ranking by SE Ranking

Secondary Option

If the background clashes with the logo
colors, switch to the light or dark version.
Pick the one that stands out best.

Logo Color Versions
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The symbol

..................................................................................

Stick to the full-color version when you can, and use
the monochrome or inverted ones only if you need
better contrast.

Keep in mind: the symbol should only fly solo when
space is tight.

Logo The Symbol
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Spacings

Keep some breathing room arouna the logo.
Use the height of the letter "L as your guide to

set the minimum clear space.

=~ planable

by SE Ranking

Minimum size

For digital: 45px H
For print: 20mm H

Logo Safe space
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Use the letter 'L’ from Planable to define clear space
around the lockup, place Planable first, separate with
an ‘x', and size the partner logo so both feel visually
balanced (not necessarily identical in height or width)."

)= planable Calwa

Logo Partner lock-ups
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HCDDFFF #CDDFFF #FFEFBF #FFD3BA #BOECDS bring the energy. Their lighter shades waork

Energy Colors

Think of the top row as our accent colors, they

best as backgrounds, keeping things airy and
eqasy on the eyes,

Foundation Colors

#FBFOFB To make key elements pop or just give them space to

shine, we rely on black, white and greys.

Colors Color palette



Colors
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Campaigns, but

MM stress-free

As an agency, we're saving up to

30 hours
a month

using Planable.
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All your locations.
One content flow.
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If time is
money, why
give it away?

Sove 8h+ per week by planning,
collaborating, and approving
content in one place.
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E:'] i - thaslr."_'
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All your
social analytics.

One view

Compoare performance across platforms in

ane phace that's actually easy to read.

G998 5684 »1a (q

All your content.
All your channels.

Creote contant for sociol plotforms, blog, newslattars,
campaign brhefs and mong, you nome it, it fits hers,
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We use our colors to keep visuals fresh, clear, and

balanced.

Light tones usually work as backgrounds, while
stronger shades add highlights in small amounts.
Sometimes we introduce extra colors, but never more

than two.

Most times we stick to nuances of the same color
family. And always, always make sure there's enough
contrast for everything to stay easy to read.
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Gilroy is our typeface, used across
everything, from headlines to body text.

*It's a paid font, so get in touch with us at
dlexandra@planable.io if you need
Fonts  Gilroy to use it.
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M | | | I
L | ] ’
I S I I O y S Mullish is our backup typeface. It's a free Google

font, so we use it whenever Gilroy isn't available,
like in shared docs, presentations, or anywhere

| | I B access needs to be simple and easy.

Fonts Mulish
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< Approve post

@ Schedule post
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+  Publish post now
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Visuals product visuals
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*For access to the entire visual library, please reach out to alexandra@planable.io
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Decoding 25% Growing Successful

Agencies in 2025
and Beyond

SGCIGI mEdIG of agency founders say
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d few examples of posts from influencers, with screenshots of Planable introduced in their branding

IN PARTMERSHIP WITH i}plu%ﬂg

the solution.

Most content calendars die in translatlﬂn because
there's no easy way to share the context.

m,__ = : . 4

Planable's guest view links solve this, one link that
shows your content plan exactly as you see it, live
and interactive, with all the context intact.

Visuals influencer visuals

(@gradgirlmarketing )

Read Planable’s
blog for more on
community building

link is in the caption <3 ]
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How to Build a Loyal Social
Media Community: 5
Engagement Techniques
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The all-in-one social media, content planning & collaboration
platform that allows teams to create, approve, schedule posts
AND create the best community engagement strategy.
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planable

a social media management tool perfect

fur collaborating with your team, or clients
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a few examples of Newsletter Sponsorships

Plan, approve, & analyze content effortlessly...
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Social media management doesn't need to be such a chore.
Check out Planzable for FREE! It makes content collaboration a breaze.

Why | @ Planable...

Bring all your content together
Blogs? Newsletters? Emails? Social media posts? Seriously, bring it all in Planable.

{4l Easy-peasy collaboration
Giving and getting feedback is fun with comments that display in context. And the flow
is 0 intuitive, even non-techy team members can figure it out.

(-1 Time-saving and sanity-sparing approvals
With easy approvals and real time updates, you'll be wrapping things up in no-time,

1] Effortless insights and analytics
All the insights you need at your fingertips, making it even easier to track your content's

Visuals influencer visuals

A no-BS breakdown
of hashtags in 2025

WH:mu-mtm‘ﬂ'l

Jor-Shephan Stansel

Still arguing with clients about whether hashtags are relevant?

Or worse, are Wi !::'!I.Jﬂlrl!] 'ZHF'tI'Z.'II'IE- with 30 random 1-i'1'EIF.- and I-"':'F-:'i”'ﬂ for the best?
2re’s the truth: hashtags aren't dead. But the way most marketers use them is doing

nathing for reach,

Planable's FREE | fag guide shows you how to:

m Lse hashtags when they count {and stop wasting time on them when they don't)

8 Confidently win client debates with a clear, platform-by-platform cheat sheet

88 Avoid hashtag fails that kill yvour credibility
PLUS you'll learn the 1 thing that will make or break your content strategy in 2025.

Finally, know exactly when you should be using hashtags (and when they hurl your

repuUtation).

Media Kit Pack - Brand Book
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with Planabe Compaigns

Grow your presence across all platforms!

imagine being able to create, plan, & approve all vour content in one infuitive
platform and being able to work together with yvour peers in real time, With
Flanable, vou can finally grow your presence across channels with ease,

That maans:

B4l Create great content with your team
&4l Flan the posts and their distribution
£ Hassle-free content collaboration
Bl nultiple views for effortiess planning

b Your social, blog, newsletter, ads, all in one plage

20
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¥ planable

by SE Ranking

It's a wrap

*For any inguiries, please reach out to alexandra@planable.io
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